“A STUDY ON CONSUMER
SATISFACTION TOWORDS BIG BAZAAR”

(A Case Study In Davanagere City)

A
Project Report
Submitted To Davanagere University,
Davanagere, For The Award Of The Degree Of

MASTER OF COMMERCE

BY

SUSHMA .K.S
Reg. No: MC192716

Under the Guidance Of
Ms. TRIVENI .C.D m.com
HEAD OF THE DEPARTMENT

A BT STy

(&)

"".s ere U

.mn*«uz» =

Department of Commerce,

A.R.M First Grade College & PG Centre, Davanagere.
2020-21




Ms. TRIVENI .C.D M.com,

Head of the Department,
Department of Commerce

A.RMF G C & PG Centre,
S.N Layout, Davanagere-04

GUIDE CERTIFICATE

This is to certify that the Project entitled “4 Study on Consumer Satisfaction Towords Big
Bazaar”.( A Case Study In Davanagere City) Submitted by SUSHMA .K.S (Reg.No :-
MC192716) for the award of the degree of Master of Commerce to the Davanagere
University, Davanagere, represents her independent work carried out by her in the

Department of Commerce, under my Guidance and supervision.

Date: QSI 29 }209} Ms. TRIVENI .C.DM.com,
Place: Davanagere Head of the Department
ARMF G C and PG

Centre Davanagere




Ms. Triveni .C. D
M.com,

u‘ ‘/‘:I
€
A.RMF G C & PG Centre, (.

Head of the Department, S.N Layout, Davanagere-04

Department of Commerce,

| HOD CERTIFICATE

This is to certify that, SUSHMA .K.S Bearing Reg. No :- MC192716, is a bonafide
; student of A.R.M First Grade College and PG Centre, Davanagere for the academic year 2020-
21.She has Satisfactorily completed this Project entitled “A Study on Consumer Satisfaction

Towords Big Bazaar”.( A Case Study In Davanagere City) is prepared and submitted by her

in partial Fulfillment of the requirement for the award of Master of Commerce.

TalwdCw
Date: 2 ) 9 /:209/ Ms. TRIVENI .C.D.com,

Place: Davanagere Head of the Department
A.RMFG C and PG
Centre Davanagere -

N




R

~ Prof. D.H.Pyati

M.A,

ARMF G C & PG (entre,
S.N Layout, Davanagere-04

Principal,

COLLEGE CERTIFICATE

| This is to certify that the Project entitled “A Study on Consumer Satisfaction Towords Big

Bazaar”.( A Case Study In Davanagere City) Submitted by SUSHMA .K.S (Reg.No :-
MC192716) for the award of the degree of Master of Commerce to the Davanagere University,
Davanagere, represents her independent work carried out by her in the Department of
Commerce, under the Guidance and supervision of Ms. TRIVENI .C.D Head of the

Department of Commerce, A.R.M First Grade College and PG Centre, Davanagere.

Date: 9 § /3 }202 ) \@W

Prof. D.H.Pyati

Place: Davanagere




DECLARATION

SUSHMA _K.S

Reg No.:- MC192716

IV Semester M.Com

Department of commerce

A.R.M First Grade College and PG
Centre Davanagere- 577004

I hereby declare that this project report entitled as “4 Study on Consumer

Satisfaction Towords Big Bazaar”.( A Case Study In Davanagere City) It has been prepared

by me as part of my academics during the [V Semester of M.Com. For the partial fulfillment

of degree of Master of Commerce, of Davanagere University, Davanagere. Under the

guidance of Ms. TRIVENI .C.D Head of the Department of Commerce, A.R.M First Grade
College and P.G Centre. Davanagere.

To the best of my knowledge and belief the matter presented in this report has not
been submitted earlier for the award of any degree to any university. This report 1s prepared

by me on my own efforts.

%ué/ﬁv kS
Place: Davanagere SUSHMA .K.S

Date: 9§ ] 9 ] 203) ( RegNo:MC192716)




SL NO. TITLE Page
No.
01. | Introduction 1-7
02. | Product Profile & Customer Satisfaction 8-18
03. | Profile Of Davanagere District And Profile Of 19-45
Big Bazaar
04. Data Analysis And Interpretation 46-61
05. Findings, Suggestions And 62-64
Conclusion
Annexure
[J Questionnaire
O Bibliography




)
(@
% LIST OF TABLES
SL PARTICULARS P;g‘_’-
NO. 0
4.1 Table Showing the respondents Distribution of Big Bazaar 47
' products according to gender
4o | Table Showing the respondents Buying behavior according to 48
' marital status.
43 | Table Showing the respondents On the basis of education 50
' qualification
4.4 | Table Showing the respondents Buying opinions according to 51
age profile
4.5 | Table Showing the respondents According to income of the 52
respondent
46 | Table Showing the respondents User of the Big Bazaar product 53
on the basis of the professional profile
Table Showing the respondents Opinion customer towards
4.7 : 54
personality development
Table Showing the respondents Communication skill and
4.8 . 55
confidence of business persons
49 | Table Showing the respondents Your visit to this mall today 56
was for
4.10 Table Showing the respondents last visit to Big Bazaar. 57
o Table Showing the respondents usually prefer to 58
shop at Big Bazaar




@)

HGYO

Table Showing what comes to respondents mind when a think |
4.12 . 59 ;

about Big Bazaar |
13 Table Showing how respondents get to know about Big Bazaar 60 |

' offers
: . 61

4.14 | Table Showing how respondents think that Big Bazaar staff helpful

and knowledgeable
4.15 | Table Showing respondents always get the correct bill of the items 62

you purchased

)




LIST OF GRAPHS

SL PARTICUT ARS Page
| ‘\0 | No.
4] Graph SM""? the respondents Meribution of Big Basaar "
products according to gender ol
a2  Graph Show ng the respondents By hehavio wrding to
' narital statys ying 1or according 48
43 ;::{:2;‘:::)‘;‘“? the respondents On the basis of education 50
B S — e ————— ——— + |
44  Oraph Showing the respondents Buying opinions according to 51
age profile
45  Graph Showing the respondents According to income of the 52
respondent l
! —
46 | Graph Showing the respondents User of the Big Bazaar product 53
 on the basis of the professional profile
. Graph Showing the respondents Opinion customer towards -
| ' personality development i
48 | Graph Showing the respondents Communication skill and 55
confidence of business persons .
—
49 | Graph Showing the respondents Your visit to this mall today 56 |
was for i
—1 S
4.10 | Graph Showing the respondents last visit to Big Bazaar. 57
Graph Showing and respondents usually prefer to 38
4.11 :
shop at Big Bazaar
|

N

53OK

:




¢
,5 i Graph Showing what comes to respondents mind when a think

about Big Bazaar

|
:

Graph Showing how respondents get to know about Big Bazaar

60
2 offers
) 61
4.14 Graph Showing how respondents think that Big Bazaar staff
) helpful and knowledgeable
4.15 Graph Showing respondents always get the correct bill of the items | g2

you purchased

GIRO

i

QO

GHOK




A STUDAY ON CONSUMER SATISFACTION TOWORDS BIG BAZAAR (A CASE STUDY IN DAVANAGERE CITY)

CHAPTER - 01
INTRODUCTION
1.1 INTRODUCTION

Consumer’s taste and preferences are changing day by day. Identification of these changes is
a major factor because the success of a firm depends on the ability of the firm to adjust with

the attitudes of the Consumers.

Consumer satisfaction is an ambiguous and abstract concept and the actual manifestation
of the state of satisfaction will vary from person to person and product /service to product

/service.

The state of satisfaction depends on a number of both psychological and physical variables

which correlate with satisfaction behavior such as return and recommend rate.

Essentially Consumer satisfaction is the extent to which Consumers are happy with the

service and products provided by a business. It is an important concept in business because

happy Consumers those most likely to place repeat orders and explore the full range of

products /services offered.

Severe competition occurs in the field of Multi-Level Marketing companies and therefore

existence become very difficult. Consumer Satisfaction is a major factor for existence and

in order to satisfy the Consumer, identification of major factors influencing Consumer

attitude is necessary.

The Indian retail industry has experienced tremendous growth over the last decade with a

significant shift towards organized retailing format and development taking place not just in
major cities and metros, but also in Tier II and Tier III cities. The total concept and idea of
shopping has undergone an attention drawing change in terms of format and consumer
ern retailing has entered

buying behavior, ushering in a revolution in shopping in India. Mod

into the Retail market in India as is observed in the form

Supermarkets Hypermarkets, Warehouse clubs, Convenience stores, Department stores, Full

tc. A large young working population, nuclear families

line discount stores, Specialty stores € | »
ng women population and emerging opportunities

In urban areas, along with increasing worki _ .
o ea oeoanized Retail
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5.3 CONCLUSIONS:

The international presence of Big Bazaar shows that company is doing better and satisfied
their business associates on the front of economic and social development. So people can
earn extra income and live better life. It is concluded from the findings that there are large
number of females, working as well as housewives associated with Big Bazaar being active
IBOs (72%), flourishing business opportunities and have considerable share in earning of

their family.

Assistance in Business Development and Job Security factors are the most significant
contributor, almost all have given priority to the Assistance in their Business Development
and Business Security in Big Bazaar Business development. The other parameters like

Personality development, lifestyle and income enhancements have got lesser importance than

the aforesaid parameters.
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